
but  a  whole  new e lement ,  there  was  an uproar.  I t  was  pre t t y  d iv ided ;  some people  loved i t  and some people

ha ted  i t .  S ince  the  paren t  pub l i ca t ion  had no  rea l  in te re s t  in  inves t ing  in  a  new magaz ine  tha t  wasn ’t  go ing

to  be  an  immedia te  prof i t  cen te r,  they  d idn ’t  want  anybody  f rom the  Sur fer s ta f f  was t ing  any  more  t ime on

i t ,  so  they  in terv iewed a  bunch of  people ,  and they  brought  me in .  A t  f i r s t  I  os tens ib l y  was  go ing  to  make i t

a  more  convent iona l  magaz ine .  Convent iona l  mean ing  le s s  we i rd ,  much more  pa la tab le  to  the  sur f  indus t r y,

ye t  ab le  to  a t t rac t  ou t s ide  na t iona l  account s  and an  urban reader sh ip ,  peop le  who v iewed the  beach  more

as ,  and th i s  i s  ge t t ing  in te l l e c tua l ,  a  metaphor,  a s  opposed  to  ju s t ,  you  know,  “ There ’s  a  wave  ou t  there  and 

I  want  to  sur f  i t  and  i t  i s  a  rea l l y  good wave .” 

R A Y  G U N

“ M y  g o a l  w a s  t o  g i v e  a i r  t o  s u b j e c t s  w h o s e  e s s e n c e
w a s  b e i n g  m i s s e d  b e c a u s e  t h e y  w e r e  f o r c e d  i n t o

c o n v e n t i o n a l  p u b l i s h i n g  m o d e s .

( N e i l  F e i n e m a n )

Any -

way,both Dav id  and I  were  f ree - lancers  h i red on an i s sue -by - i s sue  bas i s  and I  was

to ld  tha t  I  had to  make the  magaz ine  prof i tab le  or  a t  l eas t  break even  on  each  i s sue ,  a l -

though nobody rea l l y  cared .  I  mean,  I  got  there ,  and I  asked “ Who reads  the b lue l ines?” and

the answer  was                                  So  I  asked “ Wel l ,  who approves  the  covers? ” and

aga in  “nobody.” I  thought ,  “ th i s  i s  ju s t  grea t ! ” I  was  tak ing  about  a  three  thousand do l lar  a

month los s  jus t  by  be ing  there ,  but  I  rea l l y  d idn ’t  care .  My  goa l  was  to  g i ve  a i r  to  sub jec t s

whose  e s sence  was  be ing  mi s sed  because  they  were  fo r ced  in to  conven t iona l  pub l i sh ing

modes .  A l though I  was  h i red to  c rea te ,  and comple te l y  revamp and tame th i s  beas t ,  a s  I  go t

in to  i t ,  I  rea l i zed tha t  they  had ins t inc t i ve l y  done an ex t raord inary  job of  h i t t ing  i t  ju s t  r igh t

wi th  the  f i r s t  i s sue .  What  they  needed to  do was  to  e leva te  the  wr i t ing  above  the i r  puf f  k ind

of  “ sur f ing  i s  grea t ,” which  d idn ’t  re f lec t  Dav id ’s  tendency  towards  much darker  images  and

him not  be ing a  sur fer.  I  cou ldn ’t  rea l l y  re la te  to  the  ex t reme egocentr i c i t y  o f  the  t rad i t iona l

sur f  wor ld ,  which  I  fe l t  was  the  fa ta l  f law in  the  beach l i fe  s t y le ,  because  i t  re f lec ted an a l -

mos t  co lon ia l  menta l i t y.

E M I  G R E  :  Very.

N E I  L  : I t  seemed to  me tha t  sur fer s ,  who rea l l y  had an a lmos t  Aryan menta l i t y,  were  no long -

er  re f lec t i ve  of  the  rea l i t y.  The beach was  no longer  an i so la ted ent i t y  and was ,  in  fac t ,  for

lo t s  o f  a r t i s t s ,  lo t s  o f  b lack  peop le ,  lo t s  o f  gay  peop le  and lo t s  o f  women of  ach ievement

and none of  these  people  was  ge t t ing  any  coverage a t  a l l .  A l so ,  there  were  rea l  prob lems ,

such as  mass ive  pol lu t ion ,  gentr i f i ca t ion and loss  of  ident i t y.  E M I  G R E :  In  one of  your intro ’s ,

you tr ied to  sum up what  Beach Cul ture was a l l  about ,  and seemed to  s truggle  a  b i t .  You

ended up writ ing that  Beach Culture had “one common thread,  the refusal  to  bl indly  accept

authority  or l imitat ions at  face value .” That seems to be the editorial  focus of every fanzine

in  America  and hardly  se ts  you apart  from many of  these  magazines . N E I  L  : I t  doesn ’t  se t

“ nobody.”

Is this  interes t ing?

me apar t  f rom the  fanz ines ,  but  be l ieve  me,  i t  se t  me apar t  f rom the  sur f ing  magaz ines ,  which  were  my immedia te

env i ronment .  And because  I  d idn ’t  have  the  back ing and the  suppor t  of  the  parent  company  to  ge t  through the  f i r s t

year  or  two ,  when I  cou ld  ac tua l l y  a t t rac t  na t iona l  adver t i ser s ,  I  was  rea l l y  dependent ,  comple te l y  dependent ,  in

fac t ,  upon ads  that  were pul led f rom the sur f  and skateboard indus t r ies .  And whi le  that  quote i s  not  a t  a l l  a  radica l

pos i t ion wi th in the general  publ i sh ing world ,  the world of  graphic  des ign,  or  the skateboard world ,  or  whatever,  i t

was  an incred ib l y  rad ica l  s tance  to  come f rom so  deep wi th in  the  ru l ing  v iew of  the  sur f  indus t r y.  E M I  G R E  :  But

didn ’t  that  scare  of f  advert i sers?  What  you jus t  sa id  reminds  me of  a  very  funny  le t ter  that  was  publ i shed in

Beach Cul ture #6. The le t ter  was  a  response  to  the  Pauly  Shore  ar t i c le  that  you publ i shed where  you obv ious ly

insul ted a  true  sur fer.  Did  you ever  fee l  that  wi th  your  edi tor ia l  d irec t ion you would run the  r i sk  of  a l ienat ing

the readers  that  Beach Cul ture impl ied i t  was  for  and ,  perhaps ,  subsequent ly,  s care  of f  advert i sers ,  too? Beach

Cul ture ’s  ads  seemed to  ge t  l ess  wi th  each  i s sue .  N E  I  L  :  You ’ re  a sk ing  two ques t ions .  I  wasn ’t  rea l l y  worr ied

about  s car ing  of f  adver t i ser s .  When I  s tar ted work ing  a t  Beach Cu l ture ,  I  had no expec ta t ions  tha t  there  would  be

so  much res i s tance  wi th in  the  sur f  communi t y  to  th i s  magaz ine  or  to  the  message impl ied by  jus t  ques t ion ing  au -

thor i t y  and ques t ion ing  the  loca l i sm and the  root s  tha t  ex i s ted .  The publ i sher  of  Sur fer magaz ine ,  who was  a t  tha t

po in t  the  publ i sher  of  Beach Cu l ture ,  to ld  me that  I  was  go ing to  a l ienate  95% of  the  sur fer  readersh ip  wi th  Beach

Cul ture ,  tha t  they  would  not  be  in teres ted in  th i s  magaz ine .  I  d idn ’t  be l ieve  tha t ,  and when i t  s tar ted happening I

d idn ’t  rea l l y  care ,  because  I  thought  tha t  the  rea l  aud ience  I  was  look ing  for  was  the  beach persons  who the  sur f -

i ng  magaz ine s  weren ’t  r each ing .  I  cou ldn ’t  r ea l l y  ca re  l e s s  abou t  a l i ena t ing  t rad i t i ona l  su r fe r s ,  because  they

wouldn ’t  car r y  the  magaz ine ;  they  thought  i t  was  we i rd  and s t range .  I  was  much more concerned about  a l ienat ing

a person l ike  myse l f  and tha t ’s  what  I  kept  te l l ing  Dav id .  I  sa id  “Look ,  we are  do ing  th i s  magaz ine  for  two people ,

and i f  we th ink i t  i s  t rue  to  i t s  root s ,  and i f  we th ink tha t  i t ’s  say ing  someth ing  impor tant ,  then I  rea l l y  don ’t  care

what  people  say.  There  wi l l  be  people  out  there  who wi l l  f ind us  and who wi l l  re spond .” I  te l l  you I  had people

showing up in  my of f i ce  l ike  they  were  making re l ig ious  p i lg r images .  The recept ion i s t  would  ca l l  me up and say

“ They ’ re  here ,  p lease come get  them,  because they  are so weird ! ” E M I  G R E :  What  kind of  people were they? N E

I  L  :  They  were  d i senfranch i sed sur fer s ,  they  were  skateboarders ,  they  were  the  oddes t  as sor tment  of  people  I  have

ever  seen ,  and they  would  l i te ra l l y  come in  of f  the  s t ree t .  I  d i s covered some of  my bes t  cont r ibutors  through tha t

and some of  my wors t  a s  we l l .  We were  so  amazed tha t  people  ac tua l l y  l iked i t ,  and were  making e f for t s  to  meet

us ,  because  we were  ge t t ing  so  much res i s tance  ins ide  our  of f i ce .  I t  was  a  very  s ch izophren ic  pos i t ion .

to  answer  your  ques t ion ,  I  thought  tha t  le t ter  was  very  funny  but  i t  was  re f lec t i ve  of  the  incred ib le  re -

s i s tance  wi th in  the  t rad i t iona l  sur f  communi t y.  But  I  had a  mis s ion and a  le t ter  l ike  tha t  to ld  me I  was  do ing some-

thing r ight .  The people that  we al ienated the most  were the people who advert i sed in Sur fer or i t s  other s i s ter  pub-

l i ca t ions ,  Powder and Snowboarder .  We a l ienated those  people ,  but  they  never  adver t i sed wi th  us  in  the  f i r s t  p lace .

They ’d  say  “ You ’ re  too in te l l i gent ,  you ’ re  too sophi s t i ca ted ,” or  “ You ’ re  too o ld .” I  knew that  they  read Beach Cu l -

R A Y  G U N

Any -way,

“ We  w e r e  s o a m a z e d  t h a t  p e o p l e  a c t u a l l y  l i ke d  i t ,  a n d
w e r e  m a k i n g  e f f o r t s  t o  m e e t  u s ,  b e c a u s e  w e  w e r e

g e t t i n g        m u c h  r e s i s t a n c e  i n s i d e  o u r  o f f i c e .”SO
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ture ,  though .  But  we never  los t  an  adver t i ser  over  ed i tor ia l  content s .  E M I  G R E  :  What  d id  you lose

them over? N E I  L  :  They  went  out  o f  bus ines s ,  tha t ’s  the  t ru th .  E M I  G R E  :  Perhaps  because  their

ads in Beach Culture didn’t  reach the right audience? N E I L :  No.  Within one year,  the skateboard in-

dus t r y  went  f rom be ing a  n ine t y  mi l l ion  do l lar  indus t r y  to  a  f i f teen mi l l ion  do l lar  indus t r y.  I  l i t e ra l l y

had to  dea l  wi th  a  bat tered indus t r y  when I  s tar ted work ing  for  Beach Cu l ture .  But ,  and you can ca l l

the  c red i t  people  on th i s  one ,  v i r tua l l y  no defau l t .  I  had people  send ing in  $100 checks  a  month to

pay  for  the i r  ads  over  t ime .  Th i s  was  a  magaz ine  tha t  rea l l y  h i t  i t s  ta rge t  market  more  than any  mag-

az ine  I ’ ve  worked wi th  in  f i f teen years .  People  who adver t i sed wi th  us  rea l l y  bent  over  backwards  to

remain wi th  our  magaz ine .  We d idn ’t  even have an ads  sa les  s ta f f .  Dav id so ld e ighteen or  twenty  pag-

es  of  ads  for  the  la s t  i s sue  and even des igned some of  them.  The one th ing  I  never  worr ied about

was  adver t i s e r s  be ing  wor r i ed .  E  M I  G  R  E  :  Le t  me  ge t  back  to  the  conten t s  o f  Beach  Cu l ture

which ,  as  you sa id  before ,  were  obv ious ly  about  much more than jus t  the  beach .  You of ten used

the beach s imply  as  a  metaphor,  but  a t  t imes ,  to  me ,  i t  was  a  b i t  far fetched .  For  ins tance ,  the  s to -

ry  on the  Replacements  s tar ted of f  wi th  “Minneapol i s  in  January  i s  hardly  anyone ’s  idea of  a  t yp -

i ca l  beach  town” and  fur ther  on  “ . . .  swum aga ins t  the  current s  o f   corpora te  rock .” I t  a lmos t

seemed as  i f  the t i t le  “Beach Culture” was perhaps too restr ic t ive  for  what  you real ly  wanted to do

with th is  magaz ine .  N E I  L  :  They  had p icked tha t  t i t l e  before  I  jo ined the  magaz ine .  I  never  l iked

that  t i t l e .                                                         The Rep lacements  was  Dav id ’s  favor i te  band .  The

band wasn ’t  rea l l y  do ing any th ing .  I  ca l led the i r  publ i c i s t  jus t  to  make Dav id  happy  and i t  turned out

tha t  Pau l  Wes terburg  was  in  the  of f i ce  and the  publ i c i s t  sa id  “ I ’ l l  g i ve  you f i ve  minutes  wi th  h im.”

Pau l  had never  heard of  Beach Cu l ture ,  i t  was  jus t  tha t  the  publ i c i s t  was  do ing  us  a  favor.  He  put

h im on,  and I  thought ,  “Okay,  I  know I  only  have h im for  f i ve  minutes ,  I ’ ve  heard the guy,  a l though I

don ’t  even l ike  the  band .” I  knew noth ing  about  them.  I t  wasn ’t  l ike  I  was  prepared for  tha t  in ter -

v iew;  i t  was  jus t  one of  those  th ings ,  so  I  a sked h im a  few ques t ions .  He  fe l t  the  same way,  I ’m sure .

He  was  l ike ,  “Huh?” F ina l l y  he  sa id ,  “ Wel l ,  I ’ ve  g i ven you enough t ime ,” and sa id  goodbye ,  and hung

up.  That ’s  exact l y  how i t  happened and,  of  course ,  not  hav ing a s taf f  and not  hav ing an edi tor ia l  bud-

ge t  to  speak of ,  I  was  thr i l l ed .  I  thought  “ I  go t  The Rep lacements ! ”  M inneapol i s  a s  a  beach town in

the  w in te r  i s  the  mos t  id io t i c  th ing  I ’ ve  eve r  heard  o f ,  bu t  I  though t  tha t  was  funny,  and  s ince  I

d idn ’t  have  a  lo t  o f  corpora te  people  look ing a t  me ask ing  “ Why are  you runn ing th i s  ar t i c le?  I t ’s  so

dumb,” we went  ahead and publ i shed i t .  A  be t ter  example  would  have  been the  John Wes ley  Hard ing

ar t i c le  tha t  we publ i shed .  Readers  would  ca l l  me up about  tha t  and ask  “ Why are  you do ing  an ar -

t i c le  on John Wes ley  Hard ing?” I  rea l l y  love  h i s  mus i c  and we h i t  i t  o f f  and log i ca l l y,  i f  I  had to  ac -

tua l l y  s t re t ch  i t ,  he  was  f rom a beach town in  Eng land ,  but  tha t  had noth ing  to  do wi th  h im.  Sub-

sequent l y  readers  would  ask ,  “ Why put  h im in?”  But  I  put  h im in  because  I  l ike  h im,  and I  th ink he

i s  important  and I  th ink ,  on an a t t i tude leve l ,  i t  works .  He wrote  an ar t i c le  about  Grace land and Coca

Co la  and Howard F ins ter  and the  re la t ionsh ip  be tween those  th ings  and Grace land doesn ’t  have  any -

th ing  to  do wi th  the  beach ,  but . . .  E M I  G R E  :  Le t  me interrupt  you for  a  second .  Did  you ,  a t  the

beg inn ing  o f  th i s  answer,  ment ion  tha t  there  was  no  d i s t r ibu t ion  for  Beach  Cu l ture?  N E  I  L  :

There  was  very  l i t t l e  d i s t r ibut ion .  E M I  G R E  :  On the  one hand you say  there  was  a

tremendous fo l lowing . . . N E I  L  :  There  was ,  but  I  am us ing  re la t i ve  terms .  

A n y w a y,
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R A Y  G U N E M I  G R E  : I  am try ing  to  es tabl i sh  how successful  Beach Cul ture real l y  was .  N E I

L  : Succes s  i s  a  very  s t range term.  Was  i t  succes s fu l  in  terms of  a  bot tom l ine?  In

fac t ,  i t  was  about  to  make money  when we c losed down,  so  i t  was  go ing  to  be  suc -

ces s fu l  very  qu ick l y,  in  terms of  magaz ine  s tandards ,  wi th in  seven i s sues .  We were

h i t t ing  the  break  even  po in t  w i th  the  excep t ion  o f  one  i s sue ,  wh i ch  Dav id  went

way  over  budget  on .  E M I  G R E  : Which i ssue  was  that? N E I  L  : I s sue  #3.  The t rue

s tory  on tha t  i s  tha t  we were  to ld  tha t  there  wasn ’t  go ing  to  be  an i s sue  #3,  and

that  we should jus t  leave  because  they  hadn ’t  so ld  ads .  And I  fe l t  l ike  “ What ,  we ’ re

here  i l l ega l l y? ” And they  sa id  “ Wel l ,  there  i s  no author iza t ion for  your  pro jec t .” I

to ld  them that  we were  not  leav ing ,  and tha t  I  pa id  Dav id  out  of  my own pocket

and tha t  I  wouldn ’t  take a  sa lary  for  tha t  i s sue .  So  we s tayed there  wi thout  te l l ing

anybody  e l s e  and  I  j u s t  became a  mons te r,  b r ib ing  peop le  f rom the  ad  de -

par tment .  I t  took us  four  months  to  ge t  i t  publ i shed ,  and to  th i s  day  I  was  never

re imbursed .  E M I  G  R  E  : But  in  the  end for  whom was  i t  success fu l  bes ides  your -

se lves?  N E I  L  : I t  was  very  succes s fu l  in  terms of  our  careers .  I t  was  about  to  make

money,  but  in  the  end they  c la imed tha t  there  was  u l t imate l y  a  huge los s .  I  don ’t

know what  the  ac tua l  bot tom l ine  los s  was ,  but  I  th ink i t  was  min imal .  We had ,

wi thout  the  benef i t s  o f  any  sor t  o f  launch what soever,  a  fo l lowing of ,  I  would  say,

seven  to  ten  thousand peop le .  Now tha t ’s  no t  a  s ign i f i can t  number  o f  peop le  in

the  grand scheme of  th ings  when you ta lk  about  De ta i l s  magaz ine  or  any  Conde

Nas te  t ype  of  publ i ca t ion ,  but  es sent ia l l y,  on  a  s teady  bas i s ,  tha t ’s  how many  cop-

ie s  we so ld  on the  newss tands .  E M I  G R E  :  How many subscr ibers  were  there? N E I  L  :  There  were

R A Y  G U N

“ I  c a n  s e e  t h a t  o n  c e r t a i n  l e v e l s  w e  o p e n e d  u p  a  s t y l e
o r  a t  l e a s t  h e l p e d  g i v e  c r e d e n c e  t o  a  t y p e  o f  d e s i g n

t h a t  b e c a m e  i n c r e d i b l y  i n f l u e n t i a l  a f t e r w a r d s .”

( N e i l  F e i n e m a n )

no subsc r iber s .  We had three  d i f fe ren t  d i s t r ibu tor s  and wi th  one  i s sue  we d idn ’t  even  have  a  d i s -

t r ibutor.  But  i t  was  succes s fu l ,  a l though you might  th ink I  am crazy,  because  on a  convent iona l  pub-

l i sh ing  leve l  i t  was  a  d i sas ter.  Aga in ,  what  I  fe l t  was  so  amaz ing  was  tha t  wi thout  any  subscr ip t ions ,

w i thout  any  s ta f f ,  w i thout  any  suppor t ,  w i thout  any  launch ,  we cons i s ten t l y  so ld  be tween seven to

ten thousand cop ies .  I  cou ldn ’t  ge t  in terv iewed enough .  We had a  pres s  k i t  tha t  was  th i cker  than the

magaz ine .  Th i s  was  w i thou t  the  benef i t  o f  any  so r t  o f  pub l i c i s t  o r  wha tever  and ,  a l though  th i s  i s

Dav id ’s  cont r ibut ion ,  I  can see  tha t  on cer ta in  leve l s  we opened up a  s t y le  or  a t  leas t  he lped g ive  c re -

dence  to  a  t ype  of  des ign  tha t  became incred ib l y  in f luent ia l  a f terwards .  Our  b igges t  concern ,  and my

concern for  Dav id  as  h i s  par tner  in  c r ime in  th i s  th ing ,  was  tha t  people  would  not  see  tha t .  By  the

t ime they  ac tua l l y  go t  to  Beach Cu l ture ,  a f ter  see ing  o ther  magaz ines  or  ads  tha t  had been insp i red
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by  Beach Cu l ture ,  they  would  th ink tha t  we were  fo l lowing the  leader.  I  was  to ld  tha t  the  adver t i s ing

d i rec tor  a t  N ike  had a  comple te l y  Spar tan of f i ce  wi th  one cof fee  tab le  and the  on l y  ornamenta t ion

in  h i s  o f f i ce  was  a  copy  of  Beach Cu l ture .  I  would  hear  th ings  l ike  th i s  a l l  the  t ime .  Jus t  on an emo-

t iona l  leve l  I  thought  the  magaz ine  was  a  very  succes s fu l  p iece  of  work .  E M I  G R E  :  Was i t  success -

fu l  then most l y  because  of  the  des ign? N E I  L  :  No ,  I  th ink i t  was  the  whole  th ing .  We d idn ’t  know

each o ther.  I  went  to  Dav id  and sa id :  “Here ’s  the  dea l ,  I  am g iv ing  you work tha t  i s  go ing  to  l i ve  up

to  your  des ign .” And my rev iews  have  been jus t  a s  good as  Dav id ’s  rev iews .  I  have  s tacks  of  rev iews

f rom The New York Times and Esqui re ta lk ing  about  the  wr i t ing  in  Beach Cu l ture .

I  was  not  a f ra id  to  take my words  and marry  them to  someth ing  tha t  was  a  very  f la shy,  overpower ing

des ign ,  because  I  knew that  once  you got  around to  read ing  them,  they  were  go ing  to  ho ld  your  a t -

ten t ion .  As  an  ed i tor  I  go t  s lammed in  my communi t y  le f t  and r igh t ,  by  people  who usua l l y  d idn ’t

bo ther  read ing  the  magaz ine .  They  fe l t  tha t  my  a r t  d i rec to r  was  hur t ing  my  wr i t ing .  E  M I  G  R  E  :

tha t  he  obscured were  pages  tha t  t yp i ca l l y  l ead to  making  the  reader ’s  job  eas ie r,  I  cou ldn ’t  have

cared le s s .  When you went  through the  magaz ine  on a  page -by -page bas i s ,  there  were  very  few pages

where  the  ac tua l  tex t  was  i l l eg ib le .  I  heard tha t  Beach Cu l ture was cons i fered i l l eg ib le ,  but  there

was  rea l l y  no t ype  obscured tha t  I  thought  was  es sent ia l .  There  were  a lways  ar t i c le s  tha t  I  l iked bet -

te r  than o ther  ar t i c le s ,  and in  those  cases  a  s t rong des ign  cou ld  prop them up ,  but  mos t  o f  the  t ime ,

tex t  and des ign  were  equa l .  E M I  G R E  :  What  are  the  most  important  changes  you need to  imple -

ment  in  order  for  Ray  Gun to  las t  beyond s ix  i ssues?  N E I  L  :  What  do you mean? E M I  G R E  :  U l -

t imate ly,  a t  leas t  to  me ,  the  real  success  of  a  magazine  depends  on whether  i t  can surv ive  and run

a prof i t .  I t ’s  easy  to  go  your  own way  and lose  money.  That  doesn ’t  take much ta lent .  N E I  L  :  I

cou ld  have  been succes s fu l  wi th  Beach Cu l ture  had I  had a  more suppor t i ve  backer.  I t  wasn ’t  a  ques -

t ion  of  hav ing  enough back ing ,  i t  was  a  mat ter  of  hav ing  a  suppor t i ve  backer.  Ed i tor ia l l y  and ar t i s -

t i ca l l y,  and Dav id  f igh t s  wi th  me a l l  the  t ime on th i s ,  what  I  had p lanned to  do wi th  Beach Cul ture

was to  work on i t  for  about  ten  i s sues  and then func t ion ing  in  a  superv i sory  capac i t y,  turn  i t  over  to

A n y w a y,

You are  every  graphic  des igner ’s  dream edi tor !  I  was  reading  your  introduct ion

in issue #6 where you ta lk about  the design awards that  Beach Cul ture won and

you  say  tha t  “ speak ing  f rom an  ed i tor ia l  po in t  o f  v i ew,  i t  i s  a  un ique  p leas -

ure  to  have  the  words  you  love  be  t rea ted  wi th  such  v i sua l  br i l l i ance  and  re -

spec t .” Be ing  a  des i gner  myse l f ,  I  cou ld  hard l y  be l i e ve  th i s  s ta tement  coming

from an  ed i tor,  s ince  mos t  ed i tor s  cons ider  the i r  words  as  sa cred .  And  your

wri t ing  wasn ’t  jus t  interpreted by  a  des igner ;  i t  was  at  t imes  made ent ire ly  i l -

leg ib le .  Could you try  to  expla in  what  i t  i s  that  Dav id  d id  that  made you le t  h im

ge t  away  wi th  some of  these  ex t reme des igns?  N E  I  L  :  We  had  d i sag reement s

th roughou t  the  p roce s s ,  genera l l y  one  ma jo r  f i gh t  pe r  i s sue .  There  was  one  in -

s tance  in  par t i cu lar  where  he  had made t ype  i l l eg ib le  tha t  I  fe l t  was  in format ion -

or ien ted and very  es sent ia l  to  the  read ing  of  the  p iece .  I  to ld  h im tha t  he  cou ldn ’t

do  tha t .  No t  tha t ,  “ You  can ’t  do  i t ,” bu t  “ Th i s  i s  why  you  can ’t ,  e t c . ,” and  he  la id

of f .  There  were  a  lo t  o f  ar t i c le s  tha t  he  was  a l lowed to  p lay  wi th  in  terms of  i l l eg -

ib i l i t y.  Mos t  of  the  pages  that  were i l leg ib le  were pages  l ike  the content s  page ,  the

“Coming Up” page ;  s tu f f  tha t  was  jus t  pages  tha t  I  fe l t  were  i r re levant  to  the  deep-

er  meaning of  th i s  magaz ine .  I  wanted the  reader  to  spend t ime wi th  the  magaz ine .  And i f  the  pages
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